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THREE-DAY SKILL DEVELOPMENT ONLINE COURSE  

ON  

“DIGITAL MARKETING” 

[under VENTEL Action Plan]  
 

Date: 1st June to 3rd June, 2022 

 

Organized by: Mehr Chand Mahajan DAV College for Women, Chandigarh a recognised 

Vocational Education-Nai Talim-Experiential Learning (VENTEL) Action Plan Institution in 

association with Mahatma Gandhi National Council of Rural Education, Ministry of Education, 

Govt of India.  

Chairman (MGNCRE): Dr. W G Prasanna Kumar 

Convener and Principal: Dr. Nisha Bhargava 

Resource Person: Mr. Ajay Tanwar, Consultant, MGNCRE, Ministry of Education, Govt. of 

India 

Nodal Officer: Dr Vandana Sharma 

Coordinators: Dr Preeti Gambhir, Dr Sandeep Kaur (MFT), Dr Manika Kohli 

Context: Nai Talim envisioned by Gandhiji, refers to holistic approach for nurturing mind, 

body and soul. It is based on the thought that education should be centered around productive 

work and knowledge and work are inseparable. Experiential learning, focuses on acquiring 

skills and knowledge through hands-on activities essential for transforming knowledge into 

functional experience for application in day-to-day life. The purpose of this workshop was to 

institutionalize Vocational Education Nai Talim Experiential Learning (VENTEL) and develop 

knowledge, skills, and attributes necessary for sustainable development of the learner. 

 

Objectives:  

• To apprise the participants on the conceptual knowledge of various tools of digital 

marketing 

• To provide hands-on training on the skill of making a website and a blog for digital 

marketing.  

• To upskill the youth and enhance their employability.   
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Brief Report/Practice: 

With an aim of inculcating the culture of Mahatma Gandhi ji’s Nai-Talim and Experiential 

Learning, Mehr Chand Mahajan DAV College for Women, Chandigarh a recognised 

Vocational Education-Nai Talim-Experiential Learning (VENTEL) Action Plan Institution in 

association with Mahatma Gandhi National Council of Rural Education, Ministry of Education, 

Govt of India, organized a three-day skill-based online course on ‘Digital Marketing’ from 1st 

June to 3rd June, 2022. The resource person of the course was Mr Ajay Tanwar, Consultant, 

Mahatma Gandhi National Council of Rural Education (Ministry of Education, Govt. of India). 

A total of 63 participants from various colleges of Chandigarh, Punjab, and Kurukshetra 

enthusiastically attended the course.  

The Principal of the college, Dr. Nisha Bhargava, also addressed the participants during 

the session and shared valuable insights on the relevance of online means of marketing in 

today’s dynamic world. This course was aimed at developing the required skill in the 

participants to pursue a career in the field of digital marketing. Digital marketing refers to the 

usage of digital channels to market products and services in order to reach out to the 

prospective consumers. This type of marketing involves the use of websites, mobile 

devices, social media, search engines, and other similar channels. Post-covid the relevance of 

the online means of marketing have become all the more prominent.  

This initiative of the college was aimed to upskill the youth on digital means of 

marketing in order to become successful entrepreneurs. The resource person provided 

conceptual as well as hands-on training on various aspects of digital marketing. The 

participants were also trained on how to make their own websites and blogs. Clarification on 

important concepts of marketing was also provided during the course. Following is a day-wise 

report of the course: 

Day 1-The concepts and types of digital marketing were discussed. 

Day 2-Conceptual as well as hands-on training on social media marketing concepts like 

pay-per-click, search engine optimization, Google ads, etc. was provided to the participants. 

Day 3- Hands-on training on how to build a website and a blog was provided to the 

participants. 

Overall, the course was well received by the participants.  

 

 

https://www.investopedia.com/terms/m/marketing.asp
https://www.investopedia.com/terms/s/social-media.asp
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Learning outcome: 

The students learnt the skill to make their own website and blog for digital media marketing. 

The course was actively attended by 63 participants from various colleges of Chandigarh, 

Punjab, Kurukshetra. Some of the participants were entrepreneurs and were extremely 

benefitted by the course since they can now apply these digital media marketing tools to upscale 

their business. The workshop was highly appreciated by all the participants and it laid the 

foundation and gave direction for future VENTEL activities to be adopted by the institution. 

The feedback given by all participants is as shown below:  

 

Kindly rate the quality of training given 

 

 
The training content delivered was 
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Hand-on training imparted was…. 

 

 
 

Would you recommend this Digital Marketing Workshop to others?  
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Comments/Suggestions 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



7 
 

News Coverage 

 



8 
 

 

 

 

 

 

 

 

 

 



9 
 

 



10 
 

 



11 
 

Day 1 

 

 



12 
 

 

 

 

 

 

 

 

 

 



13 
 

Day2  

 

 

 

 
 

 

 

 

 

 

 

 



14 
 

Day 3 
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