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Name of the Activity: Interactive session on Digital Marketing 

Date: 8
th

 October, 2024 

The Postgraduate Department of Economics and the Postgraduate Department 

of Commerce at Mehr Chand Mahajan DAV College for Women organised an 

insightful and interactive session on Digital Marketing, led by Mr. Deepak 

Sharma, CEO of Immense Prescient, Mohali. The session, held on 8th October 

2024, aimed to equip students with modern marketing strategies, trends, and 

tools, emphasizing the growing importance of digital platforms in today‟s 

business landscape. Mr. Sharma introduced digital marketing as a powerful 

medium of promoting products and services online, leveraging various channels 

such as social media platforms, email marketing, and websites. He highlighted 

the critical parameters of digital marketing, including targeted advertising, 

audience segmentation, and the use of data analytics to drive marketing 

decisions. 

The session covered essential topics, such as GDPR compliance and the 

ethical considerations businesses must account for when gathering and 

processing consumer data. Mr. Sharma emphasized that companies need to 

stay informed on legal frameworks to ensure transparent and safe 

communication with their audiences. Analytical-driven content was another key 

focus of the session. Mr. Sharma demonstrated how data analysis allows 

businesses to create more personalized and impactful marketing campaigns, 

aligning content with consumer behaviour and trends. He further discussed the 

importance of staying updated with the evolving trends in digital marketing, 

including the rise of influencer marketing, AI-based targeting, and video content. 

Closing the session, Mr. Sharma stressed that everyone should have a LinkedIn 

profile. He described LinkedIn as an essential networking tool for professionals 

across all fields, enabling individuals to build their personal brands, connect with 

industry leaders, and stay abreast of professional opportunities. The interactive 

session concluded with an engaging Q&A session, leaving students with a 

deeper understanding of the vast potential of digital marketing and its relevance 

in today‟s globalized economy. 

 

 

   DETAILS of ACTIVITIES 
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 Name of the Activity: Essay Writing Competition 

Date: 15
th

 October, 2024 

An Essay Writing competition was conducted on October 15, 2024 by PG 

Department of Economics, Mehr Chand Mahajan DAV College, for Women 

Chandigarh. The themes for the competition were Economic Implications of 

Artificial Intelligence and Automation in India, The Future and Impact of Gig 

Economy, Towards Amrit Kaal: India@2047. The total of 30 entries were 

received from various departments. Ipsitaa Saini of MA II Economics, 

Dhenvi Garg of BA II and Shrishti Mehta of BA III bagged first, second and 

third prize respectively. The competition enhanced the knowledge and 

writing skills of students and provided an exposure to the students for critical 

thinking. 

 

Name of the Activity: Two-Day Leadership Training 

Programme 

Date: 21st and 22nd October 2024 

The Department of Economics, under the aegis of the IQAC, Mehr Chand Mahajan 

DAV College for Women, Chandigarh, in collaboration with the Forum of Free 

Enterprise and M.R. Pai Foundation, Mumbai, organized a two-day Leadership 

Training Programme on 21st and 22nd October 2024. The theme of the programme 
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was Learn to Lead, focusing on hands-on training in leadership strategies, stress 

management, team building, and goal-setting. The sessions took place in the 

Multimedia Hall, from 9:00 AM to 3:30 PM. 

The programme was structured into multiple sessions aimed at enhancing various 

leadership skills among students. The sessions were as follows: 

1. Session on Sharpening Communication Skills: The resource person began by 

engaging the students with a question about their motivation for joining the programme 

which elicited responses such as its practical approach and the opportunity to add value 

to their CVs. The resource person categorized participants into three types: prisoners, 

vacationers, and learners, emphasizing the value of being a learner. He shared his 

personal journey of overcoming his fear of public speaking and becoming a public 

speaking trainer, highlighting the importance of being a good listener as a foundation for 

effective communication. The session introduced the mnemonic *SMRF* (Sender, 

Message, Receiver, Feedback) and emphasized the significance of both verbal (words, 

tone, volume, pitch) and non-verbal communication (body language, gestures, posture, 

eye contact). He concluded with the thought that "communication is not just about what 

you say, but how you say it," and emphasized that "a smile is a handshake with the 

audience, and personality reflects reality." 

2. Session on Goal Setting & Achieving: A Roadmap to Success:  

 This session focused on the essentials of setting and achieving clear goals. The speaker 

outlined the three key qualities of a leader: clear goals, communication skills, and 

confidence. He defined a goal as a measurable result that one aims to achieve and 

emphasized that goals provide direction, meaning, and purpose to life, making optimal 

use of time and resources. Students were encouraged to identify their goals through a 

reflective activity involving questions like, "What do I want to become?" and "What do I 

love doing?" The session also included a "3-question test" to help students determine if a 

goal is truly aligned with their passion. Practical tips for goal achievement were shared, 

such as maintaining a goal book, listing actions, seeking help, and visualizing goals daily. 

3. Session on Decision Making and Problem -Solving Abilities:  

This session emphasized the importance of distinguishing between challenges and 

problems, urging students to escape the traps of comparison and unrealistic 

expectations. The resource person stressed that leadership begins with leading oneself 

and that every challenge is an opportunity for growth. He shared a structured approach to 

problem-solving: identifying the problem, analyzing its scope (big, small, or medium), 

evaluating options, selecting the best course of action, and assessing outcomes. 
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4. Session on Mastering Habits: Unlocking Personal Potential:  

 In this session, the focus was on understanding the importance of habits in shaping 

one‟s potential. Participants learned that habits help reduce mental effort, allowing 

the brain to focus on more critical tasks. The resource person explained how habits 

are formed and encouraged students to list both their good and bad habits. Each 

participant reflected on the negative impact of their bad habits and explored how 

associating pain with these habits could help in avoiding them. The session 

concluded with an exercise where students identified the triggers of their bad habits 

and learned methods to efficiently replace them with positive ones. 

5. Session on Believing in Oneself: Build Connections:  

 This session highlighted the importance of self-belief and building meaningful 

connections. The speaker posed the question: "Why do we wake up every 

morning?" to provoke thought about making a difference. He introduced a simple 

but effective way to deal with opinions: categorizing them as true and pleasant, 

false but pleasant, true and unpleasant, and false and unpleasant, helping students 

focus on constructive feedback. A fun team activity followed, where participants 

worked together, reinforcing the concept of collaboration and mutual support. 

6. Session on Enhancing Essential Teamwork Skills:  

 Filled with interactive games and activities, this session aimed to strengthen 

teamwork abilities. The resource person initiated a discussion by asking, "How can 

a team work effectively?" Students contributed their ideas, and the session 

proceeded with a hands-on activity where teams were tasked with forming alphabet 

shapes using their bodies. Another fun game followed, further driving home the 

lessons of teamwork, communication, and cooperation. 

The two-day Learn to Lead programme concluded with a Valedictory Session, 

where participants shared their feedback and expressed gratitude for the insightful 

and engaging experience. The event was a well-organized initiative, successfully 

empowering students with essential leadership skills, and fostering a leadership 

mindset. 
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Name of the Activity: Interactive Session on Financial Literacy 

Date: 11
th

 November, 2024 

 
PG Department of Economics and PG Department of Commerce under the aegis of 

IQAC of MCM DAV College for women conducted an interactive session on Financial 

Literacy on 11th November, 2024. This very informative event saw an enthusiastic 

participation of the students and staff. The Resource person, Mr. Joginder Bhutani, a 

financial literacy counsellor and ex-AGM of SBI started his talk with the chanting of a 

mantra from the Rigveda which emphasized reflecting on oneself and moving forward 

together. He then imparted basic knowledge regarding financial inclusion, financial 

security, and various other financial services that must be known to every Indian citizen. 

He further stated that among these services were different associations formed by the 

government to provide the citizens of the country with financial aid. Pradhan Mantri Jan 

Dhan Yojna is one of those policies that ensures every household has at least one bank 

account even in remote rural areas as its financial inclusion. He informed the students 

about financial terminology and made the event more interactive by asking questions 

from the audience. Moreover, he informed the participants that the value of money 

depreciates due to inflation in the market and that it also affects the interest on savings 

and the rest of the market. Mr Bhutani highlighted three most important factors to keep in 

mind while investing the money-security, return and liquidity. Furthermore, he 

emphasized on the significance of the e-banking sector and the cyber frauds and crimes 

that are committed now  a days. He said CVV number and OTPs must not be shared 

with anyone as it may lead to illegal transfer of money. The event comprised of questions 

and answers which facilitated a two-way interaction. He apprised the students about 

YONO- You Only Need One -- the SBI App and how it helps an individual in a fraud- free 

banking experience.  

 To conclude with, the event was very enlightening for everyone and prizes were also 

given to those students who were able to correctly answer the questions asked by the 

guest speaker.  

 The Principal, Ms Suman Mahajan, applauded the initiative taken by the IQAC and the 

PG Departments of Economics and Commerce to spread awareness about various 

aspects of financial literacy. 
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Name of the Activity: A Career-Enhancing session on 

"*Decoding CAT: Your Gateway to the IIMs"* 

Date: 5th February 2025 
PG Department of Economics Mehr Chand Mahajan DAV college organised a career-

enhancing session on "*Decoding CAT: Your Gateway to the IIMs"* on 5th February 2025 

in the arts conference hall. The training Programme was made open to all undergraduate 

students. 

The Resource Person Mr. Sony Goyal who is an IIM-Ahmedabad, Alumnus enlightened 

the students on the CAT exam, its Structure, marking scheme, and importance. 

He busted many myths related to MBA. He gave tips on its Preparation Strategies and 

also shared success Stories of CAT toppers. The Speaker provided a comprehensive 

overview of the CAT exam and motivated students to work towards their goals. Break 

Down Goals*: Divide preparation into smaller, achievable goals. 

 Believe in yourself. Persistence is key, 

- View every challenge as an opportunity for personal growth and a step closer to your 

dream. Practice with mock tests and analyse performance. Total 60 students participated 

in the session. 

 

Evidence of Success 
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Name of the Activity: The Budget Breakdown: Perspectives 

and Priorities. 

Date: 14
th

 February 2025 

Society/Department: Econoquest – The Economics Society, 

Department of Economics, Mehr Chand Mahajan DAV College 

for Women, Chandigarh 

Objectives: To decode and discuss the Union Budget 2025-26 

Details of the Activity: 

Econoquest, the Economics Society of the Department of Economics of Mehr Chand 

Mahajan DAV College for Women, Chandigarh, organized a discussion on the Union 

Budget 2025-26. The discussion titled: “The Budget Breakdown: Perspectives and 

Priorities,” encompassed a wide range of topics including the new income tax regime, 

privatization, health and education, fiscal reforms, and ministry-wise allocation among 

others. The participants, who were divided into two teams, presented their arguments 

and decoded the themes and reforms as enumerated in the Budget. The audience 

participated with lively interest and were also actively involved in the question-answer 

rounds. The Officiating Principal, Ms. Suman Mahajan lauded the efforts of the teachers 

and the students for conducting an insightful and thought-provoking discussion. 

Evidence of Success 
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Name of the Activity: Interactive Session on India@2047: 

Leveraging Opportunities and Overcoming Challenges 

Date: March 21, 2025 

PG Department of Economics of Mehr Chand Mahajan DAV College for women, 

Chandigarh organized an interactive session on *„India@2047: Leveraging Opportunities 

and Overcoming Challenges‟*on March 21, 2025.The resource person for the session 

was an Emeritus Professor and Fellow, Indian Institute of Advanced Study, Shimla, Dr. P. 

Arunachalam who delivered an enlightening and thought-provoking lecture. 

 The speaker portrayed India‟s economic prosperity during ancient and medieval periods 

and explained how India had to struggle for economic growth and prosperity in the post-

independence era. The lecture focused that amongst other issues and requisites for 

development such as education, skill enhancement and basic infrastructure, the most 

crucial issue is to focus on women‟s Labour force participation rate which is required to 

be increased to enhance women‟s contribution to GDP and hence to achieve the goal of 

Viksit Bharat@2047. Around 70 students attended the session. The queries of students 

were addressed in a comprehensive manner.  Principal Mrs. Suman Mahajan also 

reinforced the empowerment and active involvement of women in all aspects of society to 

achieve the goals of prosperous and inclusive nation. 

 

Evidence of Success 
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Name of the Activity: "ECONOVERSE - 2025," A National 

Economics Fest 

Date: March 10, 2025 
The Department of Economics of Mehr Chand Mahajan DAV College for Women, 

Chandigarh, organized "ECONOVERSE - 2025," a National Economics Fest on 10 

March 2025. The Fest comprised of 7 events this year, namely, QUIZ-E-BIZ - a Quiz 

Contest, ECOEXPRESS - an Extempore Contest, WORDOGANZA - a Caption Writing 

Contest, ECONOMICS ANTAKSHARI, MARKETING KE BAAZIGAR - a Contest to 'sell 

the unsellable,' MEME-O-NOMICS - an Economics related Meme Making Contest, and 

MONOPOLY - the classic board game just life-sized.  

The event was graced by the Chief Guest, Ms. Veenus Chaudhary, belonging to the 2013 

Batch of the Indian Audit and Accounts Service who is currently holding the Office of the 

Senior Deputy Accountant General and the Special Guest, Dr. Madhur M. Mahajan, who 

is an Associate Professor of Economics at GGDSD College, Chandigarh. Both the 

Guests, shared valuable insights with the students from their illustrious careers and 

inspired them to always strive for success. 

The Fest saw enthusiastic participation from a number of Colleges. The first 3 positions 

in the Quiz Contest were clinched by MCM DAV College for Women, Chandigarh, 

Department of Economics, Panjab University, Chandigarh, and RKSD College, Kaithal, 

respectively. In the Extempore Contest, the studentsof MCM DAV College for Women, 

Chandigarh secured the first and the third positions while DAV College Sector 10, 
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Chandigarh stood second. The top 3 position holders in the Caption Contest were MCM 

DAV College for Women, Chandigarh, Department of Economics, Panjab University, 

Chandigarh, and Amity University, respectively. In the Economics Antakshari, the 

students of the Department of Economics, Panjab University, Chandigarh secured the 

first and second positions while the Government College of Education, Sector 20, 

Chandigarh came third. In the Marketing Contest, the first prize was secured by Mehr 

Chand Mahajan DAV College for Women, Chandigarh, the second by Guru Gobind 

Singh College for Women, Chandigarh, and the third by Amity University. The first 3 

prizes in the Meme Contest were awarded to the Department of Economics, Panjab 

University, Chandigarh, Government College of Education, Sector 20, and RKSD 

College, Kaithal, respectively. The first, second and, third positions in Monopoly were 

secured by the students of Government College of Education, Sector 20, Chandigarh, 

UBS, Panjab University, and DAV College, Sector 10, Chandigarh, respectively. 

The participants enjoyed diving into the world of Economics and each one took home 

new learnings. The Principal, Ms. Suman Mahajan lauded the efforts of the teachers and 

the students for conducting an informative and engaging Economics Fest. 

Evidence of Success 
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Name of the Activity: Workshop on E -Commerce 2.0 

DATE – 3
rd

 April, 2025 

The Post Graduate Department of Economics and Skill Development Committee of Mehr 

Chand Mahajan DAV College for Women, Sector 36-A, Chandigarh collaboration with 

Skill Circle, Chandigarh organised an E-Commerce 2.0 Workshop. The seminar was 

conducted under the able guidance of Principal, Ms Neena Sharma; Dr Gurvinder Kaur, 

Co-Convener, Skill Development Committee; Ms Madhavi Bajaj, Head of PG Department 

of Economics; Ms Nistha Pattar and Ms Mannat Brar, Coordinators; Mr Ashish Mudgal, 

Activity Incharge. Knowledgeable Ms. Sheetal Gupta delved into the evolution of E-

Commerce, where data analytics is not only enhancing customer experience but also 

driving smarter decisions in pricing, inventory and targeted marketing strategies. 

NUMBER OF PARTICIPANTS – 128 
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